
S H O W A
A N N U A L  R E P O R T  2 0 0 2
Y E A R  E N D E D  M A R C H  3 1 ,  2 0 0 2



CONTENTS PROFILE
11 Financial Highlights

12 President's Message

14 STEP 21 Plan

16 Productive Presentation

18 Showa Sangyo's Group Network

19 Showa Sangyo's Main Plants

10 Outline of Operations 

FOOD OPERATIONS

10 Flour Milling Division

11 Vegetable Oils Division

12 Cornstarch and Corn Sweeteners Division

13 Household Foods Division

14 Frozen Foods Division

ANIMAL FEED OPERATIONS

15 Animal Feed and Allied Products Division

OTHER OPERATIONS

16 Warehousing Division

Business Development Division

17 Research and Development

18 Showa Sangyo and the Environment

20 Production and Distribution

21 Board of Directors

22 Management's Discussion and Analysis

30 Consolidated Financial Statements

42 Domestic Network

43 Corporate Data

Since its founding in 1936, Showa Sangyo has continually

diversified its operations to meet with the changing

demands of the times. Today, the Company's operations

are categorized into Food, Animal Feed and Other

Operations. Food Operations consist of Flour Milling,

Vegetable Oils, Cornstarch and Corn Sweeteners,

Household Foods and Frozen Foods Divisions, while

Animal Feed Operations consist solely of Animal Feed

and Allied Products Division. Other Operations include

Warehousing, as well as Business Development Division.

In particular, the Company's Food Operations are

showing sound growth. Showa Sangyo is creating a

secure position for itself in the industry as a

comprehensive food processor, dealing in food

ingredients and processed foods not only for commercial

use but also for home use.

Showa Sangyo, whose basic goal is to contribute to

people's rich and healthful diet, will draw on its wide-

ranging strength to present foods in a variety of stages.

As a comprehensive food processor, Showa Sangyo

combines sales, technology and research and

development divisions along with the strengths of its

group units. Through its superior technology and know-

how, the Company aims to meet the food-related needs

of its customers more quickly and positively by providing

them with all-encompassing proposals and solutions.

Forward looking statements
Forward looking statements made in this annual report

concerning performance or business strategies have been

determined according to assumptions and beliefs based on

information available at the time and contain elements of

risk and uncertainty.
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